FORM
Recruitment Screener for UX Research
Screener de reclutamiento
Study: [study name]
Profile you are after: [in one sentence, in behavioural terms]
Sessions to fill: [10] · over-recruit [20%]
Incentive: [amount] per [60] min session
Lead: [name · role]
Structure and destinations
The disqualifying questions go first: nobody answers twelve questions only to be screened out afterwards.
	Section
	Content
	Where it sends them

	1
	Welcome and consent
	Does not accept → section 5

	2
	Screen-out
	Any screen-out → section 5

	3
	Profile and quotas
	Always → section 4

	4
	Contact and availability
	Submit

	5
	Closing without selection
	Submit, without asking for contact details



Section 1 · Welcome and consent
Opening text, without revealing what you are looking for:
We're looking for people for [a (60) minute conversation over video call] about [general topic]. You don't need to know anything about technology or about [domain]: we're interested in your experience as it is.
This form takes about [4] minutes. If you match the study we'll write to you within [3] working days.
Q1. Do you agree to us using your answers to assess whether you match this study? · multiple choice, required
1. Yes, I agree
1. I do not agree → section 5
Below it, visible: We keep your answers only for recruiting this study. If you are not selected, we delete them after [30] days. We do not share your details with third parties.
Section 2 · Screen-out
Q2. [Sector or industry question, to exclude anyone too close to the problem] · checkboxes
	Option
	Role

	[option]
	Decoy

	[option]
	Decoy

	[the client's sector]
	Screens out

	[design, UX or research]
	Screens out

	[option]
	Decoy

	None of the above
	Neutral



Q3. [Behavioural question: what they did, in what timeframe] · checkboxes
	Option
	Role

	[decoy behaviour]
	Decoy

	[the behaviour you are after]
	Requirement

	[decoy behaviour]
	Decoy

	None of the above
	Screens out



Never name the client's product here: it conditions everything they answer afterwards.
Q4. [Question that assigns a quota: what exactly happened] · multiple choice, single answer
	Option
	Role

	[outcome A]
	Quota A

	[outcome B]
	Quota B — contrast group

	[outcome that is no use]
	Screens out

	I don't remember
	Screens out



All four neutrally worded: none of them should sound like the right answer.
Section 3 · Profile and quotas
These do not screen anyone out. They only sort.
	#
	Question
	What it is for

	Q5
	[context variable]
	Quota: at least [n] from [category]

	Q6
	What age range are you in?
	Spread across the ranges

	Q7
	[location]
	Quota: at least [n] outside [area]

	Q8
	[technical condition that affects the session]
	Determines [which version of the script is used]

	Q9
	Tell us in your own words [what happened the last time you…]
	long answer



Q9 decides the most. A three-word answer, or one copied from the prompt, tells you the person is filling in forms in bulk. It does not screen anyone out on its own: a person reads it.
Section 4 · Contact and availability
1. Q10. First and last name · short answer
1. Q11. Email and phone · short answer with format validation — "we use them only to arrange the session"
1. Q12. When suits you? · checkboxes, at least two ticked
Confirmation message: We've received your answer. If you match the study we'll write to you within [3] working days; if not, we won't contact you. Saying so avoids the round of emails asking.
Section 5 · Closing without selection
No fields. Just the message:
Thank you for taking the time. For this particular study we're looking for a different profile, so we won't continue with the remaining questions.
If you'd like us to let you know about future studies, write to us at [contact]. Your answers to this form are deleted after [30] days.
Quota table
It lives in a separate spreadsheet, fed by the responses. Review it on every recruiting day, not at the end.
	Quota
	Criterion
	Target
	Achieved

	A
	[outcome A]
	[n]
	

	B
	[outcome B]
	[n]
	

	C
	[context variable]
	min. [n]
	

	D
	[age spread]
	min. [n] each
	

	E
	[location]
	min. [n]
	



Quotas C onwards are minimums met within A and B; they are not added on top. If A and B close with a minimum unmet, you replace a case already booked; you do not add an extra session.
Building it in the form
1. Five sections in the order of the table. In each one, an explicit destination: never leave "continue to next section" in sections 1, 2 and 5.
1. Branching by answer in Q1 and Q4.
1. Q2 and Q3 are checkbox questions, and Google Forms offers neither branching nor content validation for that type — only "select at least / at most / exactly N". The screen-out for those two is reviewed by hand before booking. They stay as checkboxes on purpose: that is what allows the masking with decoys.
1. Randomize the option order in Q2 and Q3, with "none of the above" pinned last.
1. Every question with a visible label and its own help text. The placeholder is not a label: it disappears as you type. Required fields are marked with a word, not only an asterisk.
1. Responses linked to a spreadsheet. The quota table goes on a separate sheet: never write into the responses sheet, the form overwrites it.
1. Before publishing, answer it three times: once passing, once screened out in section 2, once screened out at Q4. If any of them ends in the wrong section, the logic is wrong.
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